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Coming together is a beginning,
staying together is progress, and
working together is success.
— Henry Ferd
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Corporate Concentration in Agriculture
Limiting Choice and Forcing Family Farmers Out of Business

FOOD, INC.
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United States Department of Agriculture (USDA)
National Cattlemen's Beef Association (NCBA)
American Farm Bureau (AFB)

Cow-Calf Producer

Ranchers-Cattlemen Action Legal Fund (R-CALF)
The Humane Society of the United States (HSUS)
American Veterinary Medical Association (AVMA)
Consumer - Beef Purchaser

Processor/Packing Plant

Feedlot Producer

University Scientists/Researchers

People for the Ethical Treatment of Animals (PETA)
Resident - Likely Voter

Retail Grocer

Local Veterinarian

Food Service Restaurant

Consumer- Producer-
Conditional Conditional
Average Average

4.19 .49
4.05
3.85 3.33
3.84
3.82 3.27
3.54 2.94
3.52 3.58
3.41 3.35
3.39 3.96
3.33 4.25
3.26 3.61
3.25 2.84
3.17 3.00
3.05 2.93

3.03

2.98 2.90
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United States Department of Agriculture (USDA)
American Veterinary Medical Association (AVMA)
University Scientists/Researchers

The Humane Society of the United States (HSUS)
American Farm Bureau (AFB)

National Cattlemen's Beef Association (NCBA)
Local Veterinarian

Ranchers-Cattlemen Action Legal Fund (R-CALF)
Cow-Calf Producer

People for the Ethical Treatment of Animals (PETA)
Consumer - Beef Purchaser

Feedlot Producer

Retail Grocer

Processor/Packing Plant

Resident - Likely Voter

Food Service Restaurant

Consumer- Producer-
Conditional Conditional
Average Average

3.71 4
3.68
3.64 3.81
3.62 1.93
3.60 3.59
3.52 3.82
3.48 4.07
3.42 3.56
3.31
3.27 1.61
3.03 2.82
3.02
2.99 3.02
2.94 3.64
2.87 2.50

2.81 2.90
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"Low beef prices are more important than the
well-being of cattle."
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"I believe that cattle producers face a trade-off
between profitability and animal welfare."

60%

R0%
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20%
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Agree 1 Disagree 5

® Producer mU.S. Public
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Pri r-
Consumer- Consumer- Coz(jiltj;ial Producer-
Yes Don't know Don't Know
Average
Vote to limit antibiotic use for cattle to onl
. y 71% 13% 62% 10%
disease treatment
Pay a premium for beef from cattle with limited
e P 48% 31% 40% 13%
antibiotic use
Vi n cattl ration with f pain
ote to ban cattle castration without use of pai 66% 15% 539% 16%
control
Pay a premium for beef from cattle castrated
§ P 36% 38% 26% 18%
with pain control

Note: producers were asked what they thought typical American would do.







WHEN YOU STOP TRYING
TO CHANGE OTHERS
AND WORK ON
CHANGING YOURSELF,
YOUR WORLD CHANGES
'FOR THE BETTER.







It's NOT about... It IS about...

Addressing personal
concerns

“Doing what's proven to be

safe and effective” Doing what's right

~
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Continuous Improvement Continuous Improvement
is NOT... IS...
A strategic opening to a conversation

A message in itself h
with consumers

An invitation to action and

An excuse for inaction L
accountability

1"

‘ between organically
and non-organically produced products in terms of quality,
appearance or safety.”
Source: USDA




GA#@A&>@$$$
7% @A>G@&$$
A$>@#AS
%G&@$>$
A7T@G&$
HTH#
%A%
%7

3 @ #$%%

%=@&$S@$S F

T1%G@%$$$S F
WGC&E@$P$ F
A%@$$$ F

3 @ #$%%




y 4
! "#$%%6%% O
l n #
$ %% $ %% " &
$( )
* + % , -
/% ) n &
$ 012- 1&
.% ')1)121 % % '#)2) 121
345 6 0. 78(
9 0%6 0. 78(

%




28]

#$%07

. ((C:

2




J20 3




